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strengths, skills and experience have them documented. In fact, and learnings that relevant to my documented approach

that's highly relevant to m ! iSSi i i o "

ghly y they're part of my mission and ideal client and that adds to my O I'mable to clearly share who my (O When asked: "What do you do?

ideal client and positions my vision statements thought leadership
thought leadership
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trusted authority thei - ’ ¢ |!=,nts IS¢ osely woven into my this documented clearly ‘practically, | focused
eir description of me would be unique story. It's uncopyable and spiritually. smotionallv - in words th clear, outcome focuse
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my thought leadership hired me (along with my expertise) memorable and underpins my message it/resonate with my ideal client
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