
Module 8:

Momentum	Building	Marke1ng	



In this training you will learn:


• Why	is	this	important	
•  Tools	I	use	
•  Steps	I	use	
• Planning	out	your	Launch	Calendar	
• Other	steps	to	build	momentum		



WHY is this important?


“You	don’t	want	to	be	
a	Mona	Lisa	in	a	

paddock.”		



WHY is this important?


• WHY	is	this	important	
• When	you	publish	a	new	blog	post	you	need	to	make	sure	people	are	
aware	of	your	new	content	

• When	you	publish	a	podcast	you	want	to	publicise	it	across	as	many	
places	as	possible	

• Don’t	be	afraid	to	con1nue	sharing	at	regular	intervals	
• Con1nue	to	build	an	audience	of	your	ideal	listeners	(clients)	24/7,	
365	days	a	year	



Tools I use


• Canva.com	
• MeetEdgar.com		
• Hootsuite.com		

•  Facebook	
•  TwiVer	
•  Linkedin		
•  Instagram	



Prior to podcast (blog post) being published


• Create	show	graphic	in	Canva.com	
	



Prior to podcast (blog post) being published


• Create	show	quote	graphics	and	get	them	ready	to	go	



 ACer podcast (blog post) is published


•  Schedule	posts	and	quote	graphics	on	MeetEdgar	/	Hootsuite	
•  MeetEdgar	con1nues	to	share	it	on	an	ongoing	basis	
•  Hootsuite	will	need	to	be	scheduled	each	1me	

	



 ACer podcast (blog post) is published


•  Share	the	original	post	on	Facebook	and	LinkedIn	



 ACer podcast (blog post) is published


•  Share	your	post	on	Facebook	groups	that	have	your	ideal	clients		



 ACer podcast (blog post) is published


•  If	the	interview	is	with	a	guest	email	the	link	to	the	show	as	well	as	a	
graphic	‘Valued	Guest	Expert’	for	them	to	share	with	their	community	
and	on	their	Media	Page	

	
	



Planning out your Launch Calendar


• Prior	to	Episode	1	being	published	–	to	build	ini1al	momentum:	
•  Consider	having	3	shows	ready	to	go	and	published	
•  Have	a	launch	party/compe22on	
•  For	subscribers	and	people	who	leave	a	comment	on	iTunes	–	they	go	into	a	
draw	to	win	a	prize	

•  For	people	who	tag	and	tweet/share	your	post	–	they	go	into	a	draw	to	win	a	
prize	



Other steps to build momentum 


• Here	are	just	a	few	ideas…	
•  Add	to	your	wriVen	bio	“For	more	inspira1onal	1ps	on	how	to	…	go	to:	www.		
•  Add	to	your	email	signature	
•  Add	to	our	speakers	bio	
•  Add	to	the	call	to	ac2on	on	your	workshops,	webinars,	in	fact	everything		
•  Convert	to	mp4	video	and	upload	to	Youtube		
•  Your	email	newsleVer	
•  Keep	sharing	in	response	to	ques1ons	people	ask	on	forums	and	social	media	
pladorms	–	it’s	a	great	resource	that’ll	help	them		

•  ALWAYS	be	looking	for	ways	to	build	visibility.	Integrate,	Integrate,	Integrate	



Over to you


• Complete	the	ac1vi1es	in	your	Workbook	


